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‘AANSAS CITY PRINCESSES’ RETURN 
IN COMEDY YARN OF ‘CONVEN- 


TION CITY’ 


CALIBRE! 


“Traveling Saleslady’ Capitalizes Popularity 
of Blondell-Farrell as a Star Team 


Blondell-Farrell Duo and Cast of Noted Fun Favorites 
— William Gargan, Hugh Herbert, Al Shean, Ruth 
Donnelly, Bert Roach — Provide Wealth of Fan Draw 


i 
i 


TITLE A NATURAL FOR GAG EXPLOITATION AND TIEUPS 


Rufus 
Mitchell ) 


K. Twitchell 
manufactures 


(Grant 
a good 
toothpaste which doesn’t sell be- 
eause the old man refuses to ree- 
ognize the value of advertising. 


Pat O’Connor (Bill Gargan), 
Twitchell’s wise-cracking, star 
salesman, continually threatening 
to quit and go over to the com- 
pany’s chief rival, J. J. Schmidt 
(Al Shean). 

Finally, Angela Twitchell (Joan 
Blondell), daughter of Rufus K., 
has a talk with Elmer Niles (Hugh 
Herbert), an inebriated visionary 
who has a real.selling idea. An- 
gela tries to get a job from her 
father, but when he tells her 
‘“women know nothing of busi- 
ness,’’ she takes herself and her 
idea over to Schmidt and gets a 
job on the road. Elmer’s idea, 
““Cocktail’’ toothpaste, sweeps the 
country. Angela, who is the star 
pusher of the product, sweeps her 
chief rival, Pat O’Connor, off his 
selling pedestal and into her arms 
without his knowing she is the 
daughter of his boss. They fight 


all day in the sales field, but after 
8 P.M. romance ripens. 

Claudette Ruggles (Glenda Far- 
rell), who owns a chain of drug 
stores, succumbs to Pat’s charms 
while Angela uses her own per- 
sonality to win male customers 
away from Pat. The two rivals 
agree to attend a convention to- 
gether. Angela phones Pat from 
an airport and bribes a private 
pilot to give him some thrills if 
he decides to follow her example 
and travel by airplane. Claudette, 
who has offered to vamp male cus- 
tomers for Pat, accompanies him 
and the two are plenty seared by 
the pilot’s antics. They are even 
more angry than seared, however, 
when they learn that they were in 
a plane sky-writing ‘‘ Cocktail 
Toothpaste’? over the convention 
site. 

Angela and Claudette battle for 
Pat’s affection, and fast and fu- 
rious action follows, until finally 
the girl forces a consolidation of 
the two toothpaste companies and 
retires to settle down as Mrs. Pat 
O’Connor. 


Joan Blondell 


Joan Blondell, born of theatrical 
parents in New York City, has 
been closely associated with the 
theatre all her colorful life. 

Her childhood was spent as a 
trouper, going from place to place 
with her father and mother who 
appeared for many years in vaude- 
ville under the well known stage 
name, The Blondells. 

Graduated from several schools, 
including the John Murray School 
of the Theatre in New York and 
the College of Industrial Arts, 
after winning success on Broad- 
way, she was given a screen con- 
tract and made an instantaneous 
hit. 

Her most recent pictures include 
‘“‘Kansas City Prineess’’ 
““Dames,’’ ‘‘He Was Her Man,’’ 
‘“Smarty,’’? ‘‘I’ve Got Your Num- 
ber,’’ ‘‘Convention City,’’ ‘‘ Hav- 
ana Widows,’’ ‘‘Footlight Pa- 
rade,’’ and her current production, 
‘‘Traveling Saleslady.’’ 
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Glenda Farrell 


Glenda Farrell was born in Enid, 
Oklahoma, and made her debut on 
the stage as Little Eva in ‘‘ Uncle 
Tom’s Cabin’’ at the age of seven. 

She was a member of the Bris- 
sac Stock Company of San Diego, 
the Morosco Company of Los An- 
geles, and the Alcazar in San 
Francisco. From there she went 
to Broadway where she played in 
such successes as ‘‘ Divided Hon- 
ors,’’ ‘‘Love Honor and Betray,’’ 
‘The Rear Car’? and ‘‘Skid- 
ding.’’ Her last stage play was 
““Tife Begins’? and her work was 
so outstanding she was selected by 
Warner Bros.-First National to 
play the same part in the picture. 

Her chief interest is now cen- 
tered in pictures and she has play- 
ed with success in ‘‘Go Into Your 
Danece,’’ ‘*The Secret Bride,’’ 
““Kansas City Princess,’’ ‘‘The 
Personality Kid,’’ ‘‘Merry Wives 
of Reno’’ and ‘‘ Hi, Nellie! ’’. 


William Gargan 


William Gargan was born in 
Brooklyn, N. Y., July 17, 1905, 
and educated in the St. James 
High School. Having won a prize 
in oratory and being a fast talker, 
he decided to be a salesman. Not 
being able to sell much, he_ be- 
came a private detective. 

He admits he was no huge sue- 
cess as a sleuth and turned to 
other odd jobs until he got a 
chance to play in David Belasco’s 
‘“Aloma of the South Seas,’’ in 
which he had the part of a Ha- 
walian. He was super in a number 
of stage plays and gradually pick- 
ed up the technique. 

His first real stage hit was in 
«*The~ Animal Kingdom.” ~ He 
played the role of the dumb butler 
and did it so well that he was 
called to Hollywood to take the 
same part in the screen version. 
This led to other engagements in- 
cluding ‘‘Rain,’’ ‘‘ Lucky Devils’’ 
and ‘‘Sweepings.’’ 

The most recent pictures in 
which he has appeared include ‘‘ A 
Day at the Ritz,’’ ‘‘Black Fury,’’ 
‘British Agent,’’? ‘‘Aggie Apple- 
by,’’ ‘*Mother 0’ Mine,’’ ‘‘ Night 
Flight’’ and ‘‘Sweepings.’’ His 
current picture in which he has 
the leading role is ‘‘ Traveling 
Saleslady’’ coming to the .............. 
Theatre OM (.3.hi se 


Hugh Herbert 


Hugh Herbert is a native New 
Yorker, having been born and edu- 
cated within reach of Times 
Square. 

Herbert’s natural theatrical tal- 
ent soon led him to the stage, 
and after serving an apprentice- 
ship in road stock companies, the 
Warner Bros. player tried his luck 
on Broadway. His success was in- 
stantaneous and he earned a rep- 
utation as one of the town’s 
ablest comedians. 

Brought to Hollywood for pic- 
tures, Herbert proved as funny on 
the screen as he had been on the 
stage. Numbered among his screen 
hits are ‘‘Gold Diggers of 1935,’ 
““Sweet Adeline,’’ ‘‘Kansas City 
Princess,’’ ‘‘Dames,’’ ‘‘The Mer- 
ry Wives of Reno,’’ ‘‘ Fashions of 
1934,’’ ‘‘“College Coach’’ and 
‘*Convention City.’’ 


ENUICIG Ee WELCH OL, 0 On ao ae oe eee Joan Blondell 
CV OV ee ae Oe Rented eth te tama Glenda Farrell 
Pat O CORNOP A a as hae aie ee ee William Gargan 
PE UBLC tS ota ee cat aN ee Oc: aes Hugh Herbert 
PUPS Heo FAUT OM nuke ls. cuter aie ee a Grant Mitchell 
[oho IU TNA; SOG A oe! SED as an eae Amun MERE Ce Heentwer rh. Se Al Shean 
DOOR A eat pam eh Gir eg oma Niet Ruth Donnelly 
EU A 0 1, Nee lee Bl oe RUIN er aS UR RO Pe Johnny Arthur 
PONE oe teg ns | SG ie ee ae ea le re Bert Roach 
51a) S301 A Seen rosa Be RU Rei Desai Git eI ce ede Joseph Crehan 
BS SEER oy Sh SN Cia ee ea oan 9. Mary Treen 
TS CN ee a Nor cee ie ha PRs oe AS James Donlan 
pS 12 BRS ele dees Ol ASC le ER a Oompa SF Gordon Elliott 
PROT RO AG ees ae ae bee Se ean Carroll Nye 
CE CONROR Bre ieee ee he ee, ee Harry Holman 
PSEUDO a ee ee ie ne a Selmar Jackson 


TIER OTN Se ess VO Raa Nee eo) ig Sh ae Ray Enright 
PON OE. 44 can sones co ay Pema ee ieee Frank Howard Clark 
Deven 21d Dip eee ee FE’. Hugh Herbert and Manuel Seff 
Adgoronn: Dialogue bys). Ve ee Tet See. Benny Rubin 
POE DIP CEOt oy heen ot eee es Gene Lewis 
EPO O DIY DY? ci. ake ee oan ee ee Georges Barnes 
TEM EWN. 0. ai Aion orn eee he ee Owen Marks 
Art: Directors es Anton Grot and Arthur Gruenberger 
GOWNS TRS Ge re ek ea. hc erage Orry-Kelly 
HIB TES Ve Red 0% OT 40 eg ane MORE EDR UN coo ete eS eA Leo F. Forbstein 
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Joan Blondell and Glenda Farrell 


100% 


15% 


William Gargan 60% 

Hugh Herbert 60% 

R Directed by Ray Enright 20% 
a A First National 40% 
up Productions Corporation 5% 
sire Picture 25% 


ADVERTISING 


MORE FUN, MORE LAUGHS 
THAN “KANSAS CITY PRINCESS!” 


“Our lines are sure knocking 
"em cold, Glenda! You can tell 
the Farmer’s Daughter we’re 
makin’ a piker out of her pal 
the Traveling Salesman!” 


: “You said it, Joan! 
We've got what it 


MEN-HOLD ON TO YOUR POCKETBOOKS! 
WIVES- HOLD ON TO YOUR HUSBANDS! 


takes to get orders! 
We’re making good 
-..and plenty!” 


Joan and Glenda are back... 
with. all their old tricks and a 


bag full of new ones! See 
them make the Traveling Sales- 
man look like an amateur! 
You'll laugh harder than you 


did at ‘‘Kansas City Princess”! 


JOAN BLONDELL 
GLENDA FARRELL 


JOAN 


BLONDELL 


GLENDA 


FARRELL 


with First National’s biggest comedy cast 


WILLIAMGARGAN 
HUGH HERBERT |, - 
RUTH DONNELLY ~ | 
PATSY KELLY 


THEATRE 


258 Lines Mat No. 15—20c 


with First National’s Biggest Comedy Stars 
WILLIAM GARGAN ¢ HUGH HERBERT 


RUTH DONNELLY « PATSY KELLY ¢ GRANT 
MITCHELL « AL SHEAN ¢ BERT ROACH 


THEATRE 


453 Lines Mat No. 14—30c 


First National comedy sensation with 


JOAN BLONDELL 
GLENDA FARRELL 


56 Lines Mat No. 17—20c 
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ADVERTISING 


teen NOW THEY'RE ON THE ROAD 
sie tee - ---AND IN THE MONEY! 


. and this time they’re 


es cil cio pikes fac Joan and Glenda as two fast- 


working girls who believe that 


the same man! See how 
they break down his sales all’s fair in love and business! 


resistance in this riotous, They get their biggest orders 


romantic hilarity hit! 


after office hours! And you'll 


get the biggest laughs you’ve 
had since “Kansas City Princess”! 


JOAN BLONDEL 
~GLENDA FARRELL 


First Nationai comedy sensation with 


WILLIAM GARGAN - HUGH HERBERT 
RUTH DONNELLY: PATSY KELLY 
GRANT MITCHELL: AL SHEAN 


THEATRE 


240 Lines Mat No. 23—20c 


hg 


with First National’s biggest comedy cast 


WILLIAM GARGAN 
HUGH HERBERT 
RUTH DONNELLY 
PATSY KELLY 
GRANT MITCHELL 
BERT ROACH 


Have you heard the one 
about the Traveling Sales- 
lady? ... It’s even funnier 
than the one about the 
Kansas City Princess! 


312 Lines Mat No. 13—20c 


BUYERS BEWARE! WIVES TAKE CARE! 


First National comedy sensation with 
WILLIAM GARGAN - HUGH HERBERT 
RUTH DONNELLY - PATSY KELLY 


with First National's Biggest Comedy Stars 


JOAN BLONDELL 
GLENDA FARRELL 


56 Lines Mat No. 18—20c 


146 Lines 


THEATRE « DATE Mat No. 22—20c 
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THEY'RE AT IT AGAIN! 


The gold-digging gimme 
girls of “Kansas City Prin- 

§ cess” are on the road now! 
They make business a pleas- 

@= ure—and how they love their 
¢ work! It’s a mad riot of fun! 


JOAN 


BLONDELL 


GLENDA 


FARRELL 


cA First National laff hit, with 
WILLIAM GARGAN 
HUGH HERBERT 
RUTH DONNELLY 


THEATRE 


113 Lines Mat No. 29—10c 


These illustrations and the 
two smaller ones on Page 


2, are available in one mat. 
Order mat No. 11—30c. 


They are adaptable for use 
in ads or as scene cuts. 
Photos from blowups are 
available from Campaign 
Plan Editor — 10c each. 


ADVERTISING 


MORE FUN, MORE LAUGHS 
THAN ‘KANSAS CITY PRINCESS!” 


“JOAN BLONDELL 


GLENDA FARRELL 


First National comedy sensation with 
WILLIAM GARGAN - HUGH HERBERT 
RUTH DONNELLY - PATSY KELLY 


47 Lines Mat No. 28—10c 


ith First National's Bogge* 


NDELL - 6 


15 Lines Mat No. 20—10c 


‘JOAN BLONDELL 
GLENDA FARRELL | 


in First Notional’s Fun Frolic 


TRAVELING 
ALESLADY 


with WILLIAM GARGAN «+ HUGH HERBERT * RUTH 
DONNELLY + PAISY KELLY « GRANT MITCHELL 


29 Lines Mat No. 19—10c 


NOW THEY'RE 
ON THE ROAD 


... Showing their ‘lines’ 
in the biggest laugh-film 
since ‘Kansas City Princess’! 


igo ling Salesl 


First National comedy sensation with 


WILLIAM GARGAN - HUGH HERBERT 
RUTH DONNELLY - PATSY KELLY 


THEATRE +« DATE 


Mat No. 26—20c 


176 Lines 


From Nine to Five... 
it’s Big Business! But 
After Five ... That’s 
Their Business! 


Heaven will protect these 


THEATRE 


DAT E 
POLICY 


working girls ... and Heaven 
help the guys they work! 


JOAN BLONDELL 
GLENDA FARRELL 


TRAVELING 
SALESLADY 


A First National Hst eith 
WILLIAM GARGAN + HUGH HERBERT 
RUTH DONNELLY -: PATSY KELLY 
GRANT MITCHELL - AL SHEAN - BERT ROACH 


VITAPHONE 
SHORTS 


146 Lines 


(This ad also available in 3-col. size) 


Order Mat No. 12 — 327 Lines — 30c 


Mat No. 16—20c 
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ADVERTISING 


THEATRE MP THEATRE 


JOAN AND GLENDA 
ARE AT IT AGAIN! 


They make business a pleasure— 
and they’ve gor a line that'll break 
down the sales resistance of the 
nation! An even merrier riot of 
fun than “Kansas City Princess’’! 


BLONDELL 


FARRELL 


WILLIAM GARGAN 
HUGH HERBERT 
RUTH DONNELLY & 
PATS Y KELLY. @ 


TRAVELING SALESLADY 


96 Lines Mat No. 24—20c 


JOAN AND GLENDA 
ARE AT IT AGAIN! 


They make business a pleasure— 
and they’ve got a line that’ll break 
down the sales resistance of the 
nation! An even merrier riot of 
fun than “Kansas City Princess’’! 


BLONDELL 


FARRELL 


WILLIAM GARGAN 
HUGH HERBERT 
RUTH DONNELLY 
PATS Y KELLY 


SALESLAL 


219 Lines Mat No. 25—30c LOOK OUT! GIRLS AT WORK! 


' BUYERS BEWARE! 
sas FARMER'S DAUGHTER'S ON He ROAD! WIVES TAKE CARE! 
uyets are on 4 


Here come the orig- 
the loose .. . and 
the Traveling 
Salesman is on 
the spot! More 
laughs, more fun 
than in ‘‘Kansas 
City Princess”! 


inal gimme girls 
that men just 


can’t say “No” to! 


First National Picture with 


WILLIAM GARGAN 
HUGH HERBERT 


THEATRE 


85 Lines Mat No. 27—10c 


First National comedy 


sensation with 
WILLIAMGARGAN 
HUGH HERBERT 
RUTH DONNELLY 
PATSY KELLY 
GRANT MITCHELL 
AL SHEAN 
BERT ROACH 


First Nattonal’s Fun Frolic, with 


WILLIAM GARGAN 
HUGH HERBERT 
RUTH DONNELLY 


THEATRE THEATRE 


124 Lines Mat No. 30—10c 


240 Lines 
Mat: No. 21—20c 
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DAILY PUBLICITY 


LEAD-OFF STORY 
r 


Joan Blondell in 
Brilliant Comedy 
Coming to Strand 


Joan Blondell, the blonde pep- 
per box, returns to the screen 
after an interval of several 
months, in the hilarious First Na- 
tional comedy romance, “Travel- 
ing Saleslady,” which comes to 
thet Theatre on .........0.06 


Her last previous picture was 
“Kansas City Princess,” after 
which she retired for a “blessed 
event,” which proved to be a 
lusty boy. 

The story, by Frank Howard 
Clark, is a snappy comedy drama 
with surprising and stirring situa- 
tions, sparkling dialogue and fast 
moving action. 


Miss Blondell portrays’ the 
daughter of a tooth paste manu- 
facturer, who had monopolized the 
field so long that he had grown 
conservative in his methods 
and his rivals began cutting great 
inroads into his business. 


His daughter wants to enter 
the business, but he thinks a 
woman knows nothing of trade 
and her place is in the home. An 
inebriated inventor tries to sell 
the manufacturer a toothpaste of 
different cocktail flavors, but he 
will not listen to him. The daugh- 
ter, however, sees the possibilities 
of the new idea and sells it to 
her father’s rival under a year’s 
contract, she to go out on the 
road and sell it. 


She steals her father’s custom- 
ers from his star salesman in a 
series of the most amusing epi- 
sodes imaginable, the while mak- 
ing love to the man after eight 
o’clock in the evening when they 
eall all business dealings off. 
Events in their world of business 
and romance move swiftly to a 
surprising climax. 

William Gargan has the role 
of Miss Blondell’s rival salesman 
who hates her for getting the 
best of him and yet can’t help 
loving her. 


Glenda Farrell has the role of 
a drug store proprietoress in love 
with Gargan. Hugh Herbert is 
the inebriated inventor. Grant 
Mitchell plays the part of the 
conservative manufacturer and 
his rival’s role is played by Al 
Shean, of the once famous team 
of Gallagher and Shean. 

Others in the large and talented 
east inelude Ruth Donnelly, 
Johnny Arthur, Bert Roach, 
Joseph Crehan, Mary Treen, 
James Donlan and Gordon Elliott. 

Ray Enright directed the pic- 
ture from the sereen play by F. 
Hugh Herbert and Manuel Seff. 


Hello! 


That’s Glenda Farrell’s  greet- 
ing to all her fans who’ve been 
waiting for another ‘Kansas 
City Princess.” First National has 
obliged with “Traveling Sales- 
lady,” which comes to_ the 
Se ey ae Theatre tomorrow. 


Mat No. 5—10c 


[Now A “Traveling Saleslady’ | 


Joan Blondell’s latest starring role deals with her exploits on the 


road. 
rell is around, too. 


It’s “Traveling Saleslady” and you can be sure Glenda Far- 
It’s due at the 


se at eras Theatre next week. 


Mat No. 6—20c 


ON THE CAST 
Ps 


Glenda Farrell’s 
Only Hobbies Are 
Her Son and Cat 


Glenda Farrell, who has one of 
the stellar roles in the First Na- 


tional production “Traveling 
Saleslady” which comes to the 
Saree Theatre Oi sos els 


generally east as the hotcha night 


GLENDA 
FARRELL, 
in 
“Traveling 
Saleslady”’ 
at the ...... 
Theatre. 


Mat No. 3 
106 


club gal, but in real life she’s 
very 9 o’elock. She likes to sit 
in her home by a cozy log fire 
while “Annie,” her pet Persian 
eat, purrs in peace beside her. 


Glenda, however, doesn’t get a 
chance to do much home loafing, 
except after working hours for 
Warner’ Brothers’ assignments 
keep her right on the jump. 


Her young son Tommy, now 
about eight years old, is in mili- 
tary school and often visits the 
studio where his mother is work- 
ing, whereupon Glenda makes cer- 
tain that everyone knows he’s her 
very own. Aside from Tommy 
(and her kitten) she has no hob- 
bies, although she “paints a 
little’ and plays the piano. 

Being half Irish, she is a bit 
superstitious, and she recently de- 
monstrated this for when her new 
North Hollywood home was being 
built she insisted on doing just a 
little bit of each part of the cons- 
truction so she could say: 

“T helped build this, myself!” 

Her first stage role was in 
“Unele Tom’s Cabin” when she 
was seven years old. 

In “Traveling Saleslady” she is 
the rival of Joan Blondell for the 
love of the handsome salesman, 
William Gargan. Others in the 
cast include Hugh Herbert, Grant 
Mitehell and Al Shean. 


ON THE CAST 
rs 


William Gargan 
Finds Home For 


Lonely Goldfish 


Bill Gargan, playing the lead- 
ing masculine role in the First 
National production, “Traveling 
Saleslady,”’ now showing at the 
Satyr Theatre, has found a 
nice quiet home for “Schwartz.” 

“Schwartz” was a lonely gold- 
fish mate of the late “Eddie Can- 
tor,’ another goldfish which 
graced the Garden aquarium. 

“Eddie Cantor” died. And that 
left “Schwartz” in full chrage of 
the aquarium with its snails. 

But “Schwartz” wasn’t partic- 
ularly happy and Gargan decided 
to go out of the goldfish busi- 
ness. 

“Schwartz” was reared under 


ON THE CAST 
rs 


William Gargan 
Made European 
Trip in One Suit 


William Gargan, who has the 
masculine lead in the First Na- 


tional production, ‘Traveling 
Saleslady,” which comes to the 
Sees Theatre on ................, Te- 


cently crossed the Atlantic with 
only one suit of clothes. He says 
he became so wardrobe conscious 
he never has worried about 
clothes since. 

“TY hopped for New York to 
spend a few hours visiting Mrs. 
Gargan,” said the actor. “I had 
planned to stay there only a few 
days, so wore only one of my 
blue suits. 

“However, I decided on the 
spur of the moment to go to 
London for a few days. There 
was no time for me to get 
clothes. I figured on borrowing a 
suit from the purser, but his fig- 
ure compared favorably with Guy 
Kibbee. 

“When I got to London, I went 
berserk in a tailor shop and 


bought about eight or ten suits: 


and all the fixin’s. 

“This suit that I am wearing in 
this scene in ‘Traveling Sales- 
lady’ is the one I wore on that 


“Traveling Saleslady” is a hila- 
rious comedy with snappy action, 
witty dialogue and a glamorous 
romance. Joan Blondell heads the 
all star cast which includes Glen- 
da Farrell, William Gargan, Hugh 
Herbert, Grant Mitchell, Al Shean 
and Ruth Donnelly. 

Ray Enright directed the pro- 
duction of the comedy. 


ideal circumstances, he said. Five 
years ago the fish, with its mate, 
“Eddie Cantor,” lived on Broad- 
way. Then “Schwartz” went with 
Gargan to live in Beverly Hills. 

Gargan started a letter contest 
with Joan Blondell, Glenda Far- 
rell and Hugh Herbert as the 
judges. The letters were judged 
on their sincerity and the writer’s 
ability to take care of the pet. 

A little girl in Culver City, 
Calif., won the prize goldfish. 

Gargan has the role of a star 
salesman in “Traveling Sales- 
lady,’ who is outwitted by Joan 
Blondell, who heads the all star 
east. Others in the cast include 
Glenda Farrell, Hugh Herbert, 
Grant Mitchell, Al Shean and 
Ruth Donnelly. 


Oh You, Hugh! 


Hugh Herbert’s in a tight spot, lucky fellow. 
Blondell on his right and Glenda Farrell on his left, it’s a matter 


of time before Hugh gives in. 


What with Joan 


You'll see them in First National’s 


“Traveling Saleslady,”’ which opens at the ................ Theatre today. 
Mat No. 8—20ce 


STAR STORY 
, 


Selling Declared 
Girls’ Best Job 
by Joan Blondell 


“Girls who want to have a 
career certainly should go in for 
selling,” declares Joan Blondell. 
She has the stellar role in the 
First National production, “Trav- 
eling Saleslady,” which comes to 
these eee Theatre on ............. 
She bases her advice on personal 
experience. 


“The girl who has brains can 
develop personality, and there’s 
nothing like a feminine smile and 
lively personality to break down 
male sales resistance,” she says. 


“When I worked between Broad- 
way shows in a bookstall on 89th 
Street,” she said, “I found it es- 
pecially easy to build up a clien- 
tele of men. An alert girl can 
quickly learn the likes and dis- 
likes of readers. A little personal 
appraisal intrigues them at once. 
If it is followed by a fair selling 
talk on the book, the sale is a 
certainty. 


“Women have one advantage 
over men in salesmanship. That 
is their intuition. Of course,” she 
laughed, “it’s called intuition 
when we are right, but only a 
foolish, feminine notion when 
we're not.” 


“Traveling Saleslady” is a hi- 
larious story of a girl who nearly 
ruins her father’s business by 
selling cocktail flavored tooth- 
paste for a rival firm when her 
old fashioned parent refuses to 
give her a job. 

There is an all star cast which 
includes besides Joan Blondell 
and Gargan, Glenda Farrell, Hugh 
Herbert, Grant Mitchell, Al Shean 
and Ruth Donnelly. Ray Enright 
directed the picture. 


PRODUCTION STORY 
> 


Former Film and 
Stage Notables 


Extras in Movies 


“We have the best acting crowd 
of extras in the world right here 
in Hollywood,” declared Hugh 
Herbert, noted comedian, while 
watching the shooting of a 
erowded hotel lobby scene for 
“Traveling Saleslady,” the First 
National picture which comes to 
THOR sham Theatre OW’. js.s0rd.-ro-3 

“In comparison, an extra crowd 
on a Broadway stage would fur- 
nish plenty of trouble,” he contin- 
ued. “Screen extras have learned 
that if they try making them- 
selves too prominent they won’t 
be called again even for extra 
work. 

“Take a look at this crowd. 
Among them I can point out Pau- 
line Garon, ex-actress and ex-wife 
of the late Lowell Sherman; 
Johnny Hines, formerly of the 
vaudeville team of Hines and 
MelIntyre; and Henry Otto and 
Frank O’Connor, former motion 
picture directors. 

“Other experienced stage peo- 
ple whom I have seen in extra 
crowds include Jean Acker, first 
wife of Rudolph Valentino and a 
vaudeville performer; Maude Tru- 
ax, ex-Broadway and Biograph 
Films star; Ruth Clifford, star of 
the silents; Frank Mayo, ex-stage 
and screen star; and many 
others.” 

Herbert plays the slightly ine- 
briated inventor of “Cocktail 
Toothpaste,” which becomes a 
selling sensation under the 
shrewd manipulation of Joan 
Blondell as the “Traveling Sales- 
lady.” Others in the cast include 
Glenda Farrell, William Gargan, 
Grant Mitchell and Al Shean. 
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ar pee . . ABOUT FILM FAVORITES 


| O/AIN] 
[ELON DELS 


FEATURED IN “TRAVELING 
SALESLADY” HAS BEEN 
ACTING FOR 25 YEARS. 
SHE BEGAN WHEN SHE 
WAS FOUR MONTHS OLD / 


WILLIAM 


-GARGAN 


BEGAN HIS THEATRICAL 
CAREER WHEN HE WENT 
BACKSTAGE TO PAY 

BACK $3 HE BORROWED 
FROM LESLIE HOWARD. 


These players appear in ‘Traveling Saleslady,’ 


Mat No. 


(Ce 


a a 
~_| => HUGH HERBERT 
Qs 


COMEDIAN AND PLAY- 
WRIGHT WAS ACTUALLY 
BORN AROUND THE 

CORNER FROM 
BROADWAY AND 


42nd STREET. LS = 
AAS GRANT MITCHELL 


Ne 
TY 
SE 


<3 De 


SON OF THE LATE GENERAL. 
JOHN GRANT MITCHELL, ONLY 
FOLLOWED IN HIS FATHERS 
FOOTSTEPS AS A CHILD. 
HE HAS FOR YEARS BEEN 
RECOGNIZED AS ONE OF THE 
GREATESTOF CHARACTER 
ACTORS. 


current at the ............ 


1—20¢ 


REVIEW 
oa 


Return to Screen 


of Joan Blondell 
Proves Great Hit 


“Traveling Saleslady,” one of 
the freshest and liveliest comedies 
of the season, was shown for the 
first time locally at the ................ 
Theatre yesterday, with Joan 
Blondell heading the all star cast. 

Women were especially delight- 
ed with the picture, for it shows 
how a young girl with initiative 
and personality gets the better of 
her male rivals in the business 
world. 


The story by Frank Howard 
Clark is delightfully breezy and 
whimsical, with hilarious situa- 
tions and a most unusual climax. 
The dialogue is snappy and the 
action swift moving from start to 
finish. 

Joan Blondell, in the title role, 
is as slim and beautiful and as 
full of pep and ginger as ever. 
This is the first picture in which 
she has appeared since she quit 
the screen a few months ago to 
become. the mother of a bouncing 
baby boy. Her acting is snappy 
and full of nerve and she han- 
dles every situation with skill 
and artistry. 


William Gargan plays opposite 
Miss Blondell in the leading mas- 
culine role as the star salesman 
of a rival concern whom she 
worsts at every turn. 

The story is not without its ro- 
mances and share of love tangles, 
in addition to its comedy, for 
Glenda Farrell appears on the 
scene as the jealous rival of Miss 
Blondell for the affections of the 
handsome Gargan. She is the pro- 
prietoress of a chain of drug 
stores and gives her business to 
Gargan, but takes it away when 
she finds that romance is devel- 
oping between Gargan and Miss 
Blondell. 

Miss Farrell gives her usual 
capable performances and adds no 
end to the humor of the produc- 
tion. 

Hugh Herbert has never been 
funnier than as the inebriated 
inventor of a toothpaste with 
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OPENING DAY STORY 
on 


Joan Blondell at 
Strand Today in 


Hilarious Comedy 


“Traveling Saleslady,” First 
National’s rollicking new comedy 
romance, opens at the ...........0...... 
Theatre today, with Joan Blon- 
dell heading an all star cast. 

It is an up-to-date story of 
a young girl, who refused an op- 


JOAN 
BLONDELL, 
in 
“Traveling 
Saleslady”’ 
at the ...... 
Theatre. 


Mat No. 2 
10¢ 


portunity to enter the business 
office of her father, a toothpaste 
manufacturer who has become 
fossilized, signs with his rival to 
sell a paste with cocktail flavors, 
an idea submitted to her by an 
inebriated inventor. 

She herself goes out on the 
road to sell it, beats her father’s 
star salesman at every turn, and 
after nearly ruining her fond 
parent, falls in love with her 
salesman rival. 

Joan Blondell has the title role 
with William Gargan in the part 
of the star salesman. Glenda 
Farrell is the other side of the 
triangular love affair. 

Others in the cast include 
Hugh Herbert, the inebriated in- 
ventor, Grant Mitchell, as the 
conservative manufacturer, and Al 
Shean, his more modern rival. 


cocktail flavors. 

Grant Mitchell does excellent 
work as the conservative tooth- 
paste manufacturer who thinks 
that women know nothing about 
business and Al Shean, formerly 
of Gallagher and Shean, plays the 
role of the up-to-date manufac- 
turer, with great humor and skill. 
Ruth Donnelly also adds to the 


comedy as the mother of Miss.’ 


Blondell. 


DAILY PUBLICITY 


Gargan Observes 7th 
Wedding Date 


William Gargan rushed away in 
a terrifie hurry from the First Na- 
tional studios one day during the 
production of ‘‘Traveling Sales- 
lady,’’ which comes to the ............ 
‘Eheatre: on 2 ee The as- 
tonished cast made inquiries and 
discovered that the actor had gone 
home to join Mrs. Gargan in cele- 
brating the seventh anniversary of 
their wedding. Mrs. Gargan gave 
her actor-husband a small bar for 
his den. 


Three Blondes Vie 
For Film Honors 


Three blondes vie for honors in 
the First National production, 
‘“Traveling Saleslady,’’ which 
comes «to: the oni: Theatre 
OD . They are Joan Blon- 
dell, the star; Glenda Farrell and 
Ruth Donnelly. 


8640 Toothpaste Tubes 
Used In New Movie 


Toothpaste made in Hollywood 
—8640 tubes of it—was used for 
props and comedy scenes in Joan 
Blondell’s latest First National 
picture, ‘‘Traveling Saleslady,’’ 
which comes to the ..2..:05...00000.. 
Theatre: ON... 8:45... ce In it she 
sweeps the country selling ‘‘Cock- 
tail Toothpaste,’’ a concoction of 
her ‘‘slightly inebriated’’ fellow 
comedian, Hugh Herbert. 

A total of 11,217 different 
brands, types and flavors of tooth- 
paste are registered at the U.S. 
Patent Office. Not one of these 
thousands used the ‘‘cocktail’’ 
flavor. 


Absent Wife Goes To 
Movie To See Hubby 


Hugh Herbert’s wife, Rose, had 
been on tour in Japan for two 
months. Herbert, while making the 
First National production, ‘‘ Trav- 
eling Saleslady,’’ which comes to 
Pies ae ‘Pheatre2 On. icon 
told Joan Blondell that she told 
him over the telephone she missed 
him so much she went to see a 
movie which he was in. 

When Hugh finally appeared on 
the screen, she gasped out loud, 
‘Oh, Hughie!’’ And when he 
didn’t answer her, she said she 
got such an uncanny feeling that 
something was wrong she made up 


her mind right there to return 
to the United States. 


Actor Falls In Vat 
Of His Own Toothpaste 


While making “Traveling 
Saleslady,” the First National 
comedy featuring Joan Blon- 
dell and William Gargan, 
which comes to the 
Theatre on , the cast 
got one big laugh which not 
only was not in the seript but 
was on the picture’s prize 
comedian, Hugh Herbert. 

As the originator of “Cock- 
tail Toothpaste,” the sensa- 
tional product sold by Miss 
Blondell, Mr. Herbert plays 
the role of the chemist who 
mixes the beverage flavored 
toothpaste and mouth washes. 

During a scene in which the 
“always slightly inebriated” 
chemist is mixing up a vat 
full, he slipped and fell into 
the sticky mess. The delicious 
dismay of a comedian, caught 
in his own comedy, sent the 
cast into hysterics, which held 
up production for half an 
hour. 

Two prop men, hauling the 
toothpaste removed Mr. Her- 
bert from the vat, carried him 
off in a. big tin tub to the 
studio showers. 


Heard The Latest? 


Joan Blondell must be telling Glenda Farrell quite a tale about the 


traveling saleslady. 
again in “Traveling Saleslady.” 


This snappy team of gimme girls are together 
It- opens: atthe 2... 5 


Mat No. 4—20e 


Actors Dare Not Cough 
While Camera Grinds 


Players In “Traveling Saleslady” Tell How To 
Suppress Them 


NE cough or even the drop of a pin on a movie set during 
the filming of a picture may cost thousands of dollars. 
Joan Blondell and the rest of the cast and staff on 


her new starring First National picture, 
now showing at the ..... 
troubles during the production. 


we 


lady, 


With the exception of an extra 
who just walked through a scene, 
everyone had a cold, and a bad 
one at that. Everyone was on 
nerve’s end during the shooting 
of a scene, trying to control a 
cough. 

For the benefit of those who 
would control a cough, those on 
the picture told how they saved 
footage. 

Miss Blondell said; “Well, I al- 
ways have a glass of orange juice 
on the set. Everytime I feel like 
coughing, I take a big drink of 
it. This has always worked out 
for me so far.” 

“All I do,” said William Gar- 
gan, who plays opposite Miss 
Blondell, “When I feel a cough 


coming on is run off the set and. 


out into the open air and let go. 


“Traveling Sales- 


Re ares Ba Theatre, had their 


This might not have worked, of 
course, when I was in the middle 
of a scene with Miss Blondell, 
but as I have always said, if ne- 
cessary the writers can write a 
cough into the script.” 

Hugh Herbert said: “Say, did I 
ever tell you about the man who 
found a couple of cough drops 
and then sat in the draft two 
hours? Shucks, I forgot to men- 
tion at first that he was Scotch!” 

Cameraman George’ Barnes, 
Joan’s husband, said: “To be 
frank, I let the wife worry about 
my cold.” 

Glenda Farrell replied: 

“Listen, baby, I keep my se- 
crets to myself. I’m a rugged in- 
dividualist, and, as such, I hold 
my own.” 


Can He Take It! 


Don’t be fooled - Lo i s only a love-tap, even though Joan has shown 


William Sarge 


ow a smart salesman operates. 
featured in “Traveling Saleslady”’ 


They’re both 
a he. Theatre, 


along with Glenda Farrell, Hugh Herbert and Grant Mitchell. 
Mat No. 10—20e 


Motherhood Is Serious 


Business To Film Star 


Joan Blondell Returns To Screen In ‘Traveling 


Saleslady’ After Blessed Event 


By JOAN BLONDELL 


Star of the First National comedy ‘‘Traveling Saleslady,’’ 


which will open at the ......0. TRCAICe rs et 


EING a screen star certainly has great advantages over 

the gay nineties theatrical days—especially when the ac- 
tress happens to be a mother! 

I do not think I ever quite appreciated this until 1 re- 

turned to the First National studios to make ‘‘ Traveling Sales- 

lady,’’ my first picture since I took time out, last Summer, for 


a ‘‘blessed event.’’ 


A short drive to the studio 
in an ‘automobile, and Mrs. 
George Barnes, the mother of 
Norman Scott Barnes, becomes 
Joan Blondell. An hour later, 
Joan Blondell becomes “Angela 
Twitchell,” a very live young 
woman who sells “Cocktail Tooth- 
paste” and wins the love of Bill 
Gargan from Glenda Farrell, so 
often my accomplice in conniv- 
ing, or rival in love, on the 
sereen. 


Three Job Women 


Both Glenda and I are mothers, 
but she has had several years 
more experience in that role than 
I have had. Both of us were the 
children of stage players, and 
we know what our mothers went 
through trying to “raise” us 
while trouping, which meant con- 
stant traveling, three to five 
stage appearances a day, with 
a hotel room their only homes. 


They, however, took their 
motherhood for granted—and so 


did the public. Their domestic 
life was their own—to the pub- 
lie they were members of that 
mysterious but interesting caste 
—traveling players. Glenda Far- 
rel, in reality, is as unlike her 
usual vamp roles as possible. She 
is one of the most domesticated 
people I know. I too, am rather 
domesticated, like my own 
mother. And like her, I hope 
to be a success in my greatest 
role—that of being a mother to 
my own baby. 


I said “role’ and meant it— 
for the mother never stops “act- 
ing.” She must be all things, 
and everything, to her child— 
and to her husband. No matter 
how afraid she may be, she must 
appear brave; no matter how 
serious her own problems, they 
must be set aside when a tiny 
boy needs consolation or com- 
fort, or someone with whom to 
play. 

So I now have three jobs— 


FEATURE STORIES 


one is being a wife; the second 
is being a mother; the third is 
being an actress. And each of 
those jobs calls for the best that 
is in any woman. 


All three jobs, to be well done, 


that of her child. That’s only 
the beginning. 

All women “day dream” about 
their children. Of course I do. 
That’s half the fun of being a 
mother—living in anticipation of 


Not only is she a charming actress but since the arrival of her 
baby son, it is apparent that Joan Blondell makes a charming 


mother as well. 


Her new picture, ‘Traveling Saleslady,’ is current 


Ot TNO a Theatre and provides Joan with her most 
vivacious role to date. 


Mat No. 9—20c 


eall for good health. So the 
woman who wants a double ca- 
reer, in the home and on the 
screen, must guard her own 
health as carefully as she does 


SOMETHING TO SAY ABOUT 
OUR SHORTS. MR. DARST? 


“Pee Nothing To Say About Vitaphone 
Shorts — Except That They’re All Good!” 


replies J. C. Darst, Dante Theatre, Dante, Va. 


... And here are a couple of good sugges- 
tions for your shorts to go with this picture. 


OLGA BACLANOVA 
SINGING SILHOUETTE.” “Broad- 
way Brevity,” (20 minutes). The in- 
ternational star in a musical com- 
edy of novel surprises. 


“I HAVEN’T GOT A HAT,” “Mer- 
rie Melodie,” (7 minutes). 
cartoon characters sing and enter- 
tain in this full color short. No. 


9805. 
2 


in “THE 


No. 9130 


Cute 


MORTON DOWNEY in “CASTLE 
OF DREAMS,” “Broadway Bre- 
vity,” (20 minutes). 
millions in a two reel short of dance 
ensembles and song. No. 9129 


Radio idol of 


“THE MORMON TRAIL,” ‘See 
America First,” (10 minutes). The 
opening of the Utah country and 
the drive West are depicted in this 


short by E. M. Newman with dia- 
logue by John B. Kennedy. No. 


9508 


“EGGS MARK THE SPOT” with 
LEE SIMS & ILOMAY BAILEY, 3X 


SISTERS, RAMONA and others, 
“Pepper Pot,” (11 minutes). Big 
name radio stars in a reel of music 


and comedy. No. 9618 


“BUDDY’S THEATRE,” 
Tunes,” (7 minutes). Buddy turns 
movie impresario in this cartoon 


“Looney 


hit. No. 9704 


A COMPLETE PROGRAM OF SHORTS 
FOR EVERY FEATURE... By Vitaphone 


the joy the child will bring to 
her. My dreams haven’t taken 
tangible form. The individuality 
of the child must be considered. 
But George and I have long sinee 


This is Joan’s first film. since 
having had her baby. We 
think you'll win a lot of extra 


woman interest with the mat 
and feature on this page. If 
you prefer a still to the mat 
order No. B Pub A 571. 


started saving for our baby— 
for his education and start in 
life. 

He’s a healthy, happy, normal 
baby and he has started life with 
the greatest advantage any child 
can have—healthy parents who 
not only love, but respect, each 
other. That means more than 
most people realize. 


A Happy Home 


He will know no family bicker- 
ing, nagging or squabbling in his 
sensitive years. But he’ll have to 
work. His father, who is a pro- 
digious worker himself, will not 
tolerate slipshod habits, and I’m 
not exactly a loafer myself. 


So now I’m back at work; it 
will be quite a number of years 
before I have to stop playing 
young woman roles. And Tm 
quite sure that the public, when 
they see me portray either a 
vixen of the streets as I may 
be called upon to do, or the 
square shooting, clever female 
drummer in “Traveling Sales- 
lady” won’t forget that when 
Mrs. George Barnes enters the 
studio she becomes Joan Blon- 
dell, and Joan Blondel! makes 
her screen character what ever 
the script may demand. And I 
hope you continue to like it. 


Gargan Says *‘Traveling 
Saleslady’’ Cost Him Job 


Lead In Picture Of That Title Thinks Women 
Win Sales By Coquetry 


F William Gargan, who has the romantic lead opposite 

Joan Blondell in the First National film, ‘‘Traveling 

Saleslady,’’ now showing at the .........000000.000... Theatre, 
had had a hand in drawing up NRA eodes, he would have 
done his best to outlaw traveling saleswomen. 


The reason? ‘‘Unfair competition, 


’? answers the Warner 


Bros. featured player emphatically. 


Before coming out flat-footedly 
against traveling sales-women, Gar- 
gan realized his stand might lose 
him part of his feminine follow- 
ing. 

‘¢Well, look here,’’ Gargan said, 
‘‘women in the selling business 
have no conception of business 
ethics. This picture ‘Traveling 
Saleslady,’ proves my point. 


‘‘Joan Blondell, as a traveling 
saleswoman, beats me at my own 
game—she does it only by being 
unethical. ’’ 


Gargan, who once sold salad oil 
in New York and should know 
whereof he speaks, continues: 

‘‘T am against traveling sales- 
women decidedly. This practice is 
unfair to the male sex because of 
the wiles of women.’’ 

Gargan recalled that while sell- 
ing salad oil he ran into competi- 
tion with a beautiful woman. 

‘¢And was she an eye-full!’’ 
he further recalled. ‘‘Do you know 
what she did to my _ business? 
Well, my sales dropped off until 
I lost my job.’’ 

Miss Blondell doesn’t agree with 
him in the slightest. However, she 
has not entered into any arguments 
with him, figuring that as long 
as he maintains his present at- 
titude, he will give a better per- 
formance. 

The picture marks Miss Blon- 
dell’s return to the sereen since 
the birth of her baby, Norman 


( 


Seott Barnes. 

Miss Blondell is the traveling 
saleslady in the picture who nearly 
puts Gargan out of business. 


Wanna Buy? 


And Joan Blondell will sell! 
She’s featured with Glenda Far- 
rell. in the First National hit, 
“Traveling Saleslady,” now cur- 
rent at the ................ Theatre. 


Mat No. 7—10c 
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EXPLOITATION 
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‘Saleslady* Tours Dept. Store With Special 
Values .... Ad And Word-Of-Mouth Boost! 


This one sounds practical and at the present writing several New Jersey houses 


are planning to use it. 


Cooperating department store conducts a day of “Traveling Saleslady Surprise 


Specials” along these lines: 


Store picks classy salesgal to conduct sale. She travels throughout the store on 
the sale day, spending announced time in each department — at which time the ‘spe- 
cials’ are offered. Here’s how store announces it: 

“SOMETHING NEW IN SHOPPING HISTORY! TOMORROW, BLANK’S DE. 
PARTMENT STORE OFFERS THEIR ‘TRAVELING SALESLADY SALE’. .. . Miss Jane 
Johnson, who has been chosen our “Traveling Saleslady,”’ will conduct special sales in 
eight departments of our store. From 9 to 10, our Traveling Saleslady will be in the 
Kitchenware Department, where a number of values will be offered for that hour only 
... Pots 25c, ete. From 10-11... many surprise specials in the Hosiery Department... 
regular $1.00 hose for 79¢c, etc. ete. (List day’s schedule) 


Best bet would be to key sale to your opening-day . . . getting your plug in their 


ads and display material. 


If business warrants department store might be willing to 


continue the sale daily during run of the film. 


3 EASY GAL BALLYS 


If you’re thinking of a bally, maybe the 
one pictured will do it. If you’re out for 
wider coverage a 
gal in a bannered 
roadster distrib- 
uting heralds 
might be better. — 
And what do you 
think of a dame 
or two. parading 
sandwich signs in 
front of depart- 
Cltno, ment stores with 
copy reading: 

Salesladies . . 
Don’t miss 
‘TRAVELING 
SALESLADY’, Ii’s 
Your Story and 
the Funiest Film 
in Town! See It 
at the STRAND! 


AN 
™, FARRELL 


j SPRING FASHION DISPLAY 


Tie-up with a store Specializing in ladies wear, 
for a window display of latest fashions for Spring, 
travel and vacation. Furnish a card announcing : 


FASHIONS FOR A TRAVELING LADY 
suggested by 
“TRAVELING SALESLADY” 
starring 


Joan Blondell and Glenda Farrell 


Display carries photos of Blondell in latest Spring 
attire. Order still nos. B.L.652, 719, 730, 762, 870, 
872, 873—10e each on order from Campaign 
Plan Editor. 


Photos also adaptable for Woman’s Page use. 


q 90-WORD RADIO SPIEL 
_ on EE aE ee 


If you’re using radio time, this 50 word plug 
can be spotted before and after programs during 
the day. Especially designed for use following 
news broadcasts. 


The farmer’s daughters are on the road now! 
Yes, sir, they’re Joan Blondell and Glenda 
Farrel], as the fast-stepping ex-gimme girls 
who believe that all’s fair in love and business. 
They’re showing their lines at the... 
Theatre this Friday in “Traveling Saleslady.” 
And have they got what it takes to take orders! 


15-MINUTE RADIO SKETCH 


Twelve minutes of the show's best action 
and 3 minutes for your plug before and 
atter. It's good entertainment—and a wow 
of a tempter. You can get enough mimeo- 
graphed copies for each member of the 
cast, by writing to Campaign Plan Editor, 
Warner Bros., 321 West 44th St., N.Y.C. 


_ Page Ten 


j PLANT AN EDITORIAL PLAINT 


A little note to the ‘‘ Voice of the People’’ column, 
Saying that picture doesn’t do justice to sales- 
ladies, and you might start a flock of letters to the 
editor—with arguments in the affirmative. Your 
fingers might get tired from all the writing, but if 
a few get into print it’ll be worth it. Just remem- 
ber to keep ’em pro and con, or ye ed’ll get wise. 


H 3 SMALL-SPACE CONTESTS 


1. FOR JOKESTERS — Newspaper offers du- 
cats for best ‘‘Traveling Saleslady”’ quips. 
Fans should have lots of fun trying to change 
their old ‘‘Salesman’’ weezes around and still 
keep ’em clean. 


FOR SALESPEOPLE — Best letters on 
““My Toughest Sale,’’ or if editor prefers, 
““My Funniest Sale.’’ 


3. FOR SHOPPERS — Paper awards passes 
for best letters on question ‘‘Would you 
rather be waited on by salesmen or sales- 
ladies ?”’ 


5 STORY ON LOCAL ‘LADY’ 


If you can find a successful traveling saleslady 
who lives in town — her experiences should be 
interesting enough for a feature story. New 
York’s World Telegram uses stories of that type 
regularly. 


bo 


PERSONAL COLUMN PLANT 


Since the Roxy, N. Y. was well pleased with 
a recent gag handled this way, we’re suggesting 
this for towns whose ‘personal’ columns get a 
big reader play. 

““JACK, I’m very lonely. Meet me in lobby 
Of The ae Theatre, Monday night at 
seven.”? “TRAVELING SALESLADY.”’ 

ANGELA TWITCHELL—< Please come back. 
Apologize for having said a woman never would 
make a good Traveling Saleslady. Am staying at 
Leste eee: tepeee Theatre.’? RUFUS. 

BILI—‘T saw you at the ................... Theatre 
last night. I think you’re swell. Meet me in the- 
atre lobby, tonight.’’ JOAN 


‘TRAVELING SALESLADY’ AIRS 
TOWN'S SHOPPING VALUES 


‘“Traveling Saleslady’’ is a fine title for a 15 
minute sustaining broadcast. It should be han- 
dled by a clever woman who knows styles, and 
who can give a snappy talk on dresses, household 
appliances, cosmetics ete. 

Theatre break comes with use of picture title 
for the idea and spot announcements on the pic- 
ture. Store names and addresses may be supplied 
in the broadcasts or given upon listeners’ request 
to radio station. 

Idea can also be worked as short column in 
the newspaper. 


AD TO PLUG PAPER’S 
‘CLASSIFIED’ SECTION 


‘Perhaps your paper could use an ad like the one 


below to boost their ‘Classified’ section. If you 
like the idea, order still No. TS Pub. F — 10e. 


Let Your Ad Travel With 
Our ‘Classified 


Section” 


ease - Because the 
DAILY JOURNAL 
travels around to 


everyone in the family 
before the paper is 


finally discarded. 
e 


Let the Journal’s 
‘Classified’ page solve 
your selling problems 
—or your renting dif- 
ficulties. 

e 

William Gargan, appearing with 
Joan Blondell and Glenda Far- 


rell in “Traveling Saleslady,” 
at the Strand Theatre now. 


d SALESLADY SHOPPING NIGHT 


Women’s shops might see the idea of combining 
on a special evening for salesladies—giving the 
woiking goils a chance to do a little shopping 
themselves. With beauty shops featuring a spe- 
cial ‘*Saleslady Coiffeur’’—and dress and hat shops 
showing latest in clothes for the business woman, 
you can get a break with window stills showing 
film’s two business women, Joan Blondell and 
Glenda Farrell. 


Call Bryant 8300 
and we shall be glad 
to serve you. 


AMERICAN AIRLINES TIEUP 


American Airlines is featuring Blondell posed 
in front of their plane (still No. TS-50) on 
Contact local agents 


all their timetables. 
for window displays and ads... or should 
we say please? 


i TO REACH THE SALESMEN 


Don’t forget the Ad Men’s Club, Kiwanis, 
Moose, Elks and other groups with a good per- 
centage of salesman membership. See if you can 
placard bulletin boards. In hotels, try to stuff 
mail-boxes with heralds. 

Another reminder — if you think you can 
swing it, — sell business clubs the idea of a the- 
atre party for the laughs they’ll get from ‘‘Tray- 
eling Saleslady.’’ 


| Vote For Town's Best Saleslady-A Co-op Plan 


Tie up with the liveliest department store in the city. Store makes window dis- 
plays of photos of sales girls and identifies them with their respective departments 
asking for votes on ‘Most Popular Saleslady.’ Vote can be on prettiest, or nicest per- 
sonality if preferred. Customers can come to store and get voting coupons (no pur- 
chases necessary) or clip coupons in store ads. Voting coupons also available at the- 
atre. Window display and store ads to carry copy and art on picture. Theatre will 
display pictures of contestants and flash returns, with free tickets to girl making 
biggest gain each day, if paper plays along, it’s so much sweeter. 


EXPLOITATION 


Saunders Sponsors Newspapers in 
Toy Collection Club Bridgeport, 

Conn., helped 
Matt Saunders of the Poli put across a 
swell stunt which brought him plenty of 
good-will. He sponsored-club to collect toys 
for poor children. Toys, according to M. 
P. Herald, were piled in the lobby and 
each youngster contributing was given a 
colored photo with theatre imprint of star 
featured that week. 


—Use the Warner Trailer— 


Debs Model Modes Les Pollock, 
For Les Pollock Loew’s Rochester, 
Rochester, N. Y., 
pulled his big one a while ago, the M. P. 
Herald says, when he got the town’s debs 
to model styles similar to those worn by 
the femme lead in one of his attractions. 
As mannikins, the belles did wonders for 
Pollock’s publicity as well as adding 
shekels beaucoup to the account book. 


—What’s Your Gag?— 


Hotel Easels List Dick Wright, dis- 
Show Starting Time trict manager 

Warner Thea- 
tres, Cleveland, Ohio, tells us how Man- 
agers Frank Harpster and Bill Dworski 
plug their show’s starting times on display 
boards in hotel lobbies. One schedule 
tells when the complete show starts; an- 
other gives the start of the feature. Frank’s 
also using this line on all his stationery: 
“Attend the Movies regularly. In no other 
way can you get so close to life for so 
little.” Nice catchline, no? 


— “Go Into Your Dance” is on its way 


How To Tease “Em With “Have You Heard 
The Story About The Traveling Saleslady?” 


What looks to us like a good teaser campaign, can be run with the line: 


Have You Heard the Story About the Traveling Saleslady? 


Underliners: In your week-ahead ads. 


Tack Cards and Stickers: Let an usher have a swell time slapping ’em on poles, 


fences and empty windows. 


Around the Theatre: A ecard in lobby. A voice over P. A. to audience, whispering 
the line, then a loud laugh — and then the trailer on screen. Spot it in your pro- 


grams. 


Bally: Pretty gal can hand small card with the line to male passers-by—add- 
ing a wink and a smile to keep ’em interested. 


Radio: For half-minute spotted plugs — Announcer laughs, then says, *‘ Pardon 
the laughter, folks, but I just heard the latest about the TRAVELING SALES- 


LADY.” 


You just start thinking about it — and you'll find the possibilities are unlimited. 


i HOTELS AS BOOSTERS 


There’s a live hotel man in your city who might 
go 50-50 on the cost of cards. And if he doesn’t, 
you might carry the cost yourself in exchange 
for his mail-box privileges. Cards to read: 


“Every Traveling Saleslady as well as every 
traveling salesman knows a good hotel and 


stops at the Hotel Statler when in Cleveland. 


They also can spot a good picture — and that 
one is TRAVELING SALESLADY starring Joan 
Blondell and Glenda Farrell, now playing at 
the Hippodrome Theatre.” 


Hotel should distribute cards in guests’ mail 
boxes and rooms. 

It’s a good way to steer -of-towners to your 
theatre. 


Rotsky Elaborates George Rotsky 
On Matinee Teas at the Montreal 

Palace, isn’t sat- 
isfied with mere mezzanine tea parties, at 
which promoted tea, biscuits and cigarettes 
are distributed. In addition to this, he 
provided numbered cards and lucky hold- 


er was recipient of promoted Rogers Silver - 


Tea service. But that’s not all. Smokers 
holding lucky numbers on different cards 
paid for by ciggie company (of course, 
there was a theatre plug) got tins of 
smokes. Ever try the matinee tea? 


—Are you using Vitaphone Shorts?— 


Air Amateur Hours Have’ you 
Net Profits for M & P tried _tieing 

. in with the 
amateur night craze? M & P Theatres 
in Mass. have — this way: 

1. Trailer and newspaper plugs in ad- 
vance. Applications reev’d by house man- 
ager. Paper ties in with a coupon for ap- 
plicants, to be sent either to manager or 
direct to paper. 

2. All applicants get private auditions 
prior to public appearance to weed out 
bad bets. 

3. M & P ealls them Discovery Nights 
and they’re held on stage with piano-play- 
ing m. ¢. 

4. Winner, chosen by m. c. on basis of 
audience applause, gets radio appearance. 

5. Winners over a number of weeks are 
then entered in city-wide contest from 
whom are chosen Radio King and Queen. 
Prizes for couple are loving cups or cash, 
presented by local celeb. 

6. Some of the theatres group together 
to apportion radio and other expenses, 
and, also to broaden competition. 

Some houses are running Amateur 
Nights without radio tie-ups. 


4 AMATEUR RADIO SPIELERS 


Along with the craze for radio amateurs, depart- 
ment store might devote part of their regular 
broadcast to a ‘‘Saleslady Contest.’’? Gals (unem- 
ployed) spiel for one minute each on sponsor’s 
product, most convincing getting a job with the 
company. Stunt might be good for news stories. 


~. And of course, you can use the same idea for 


a tie-up with night clubs and restaurants, chang- 
ing copy to fit. 


FOR CONVENTION CITIES 


Convention in town? It’s a spot for your 
heralds, throwaways and invite letters. 


: “EARLY BIRD” SHOWING 


‘‘EKarly Bird’’ shows always crop up somewhere. 
Why not an ‘‘Karly Bird’’ show for salespeople? 
Film goes on at about 7 A.M. then they go to a 
co-operating beanery for free coffee and dough- 
nuts. 


LUGGAGE IN LOBBY 


It should be a 
cinch to promote 
a supply of lug- 
gage, such as 
trunks. valises 
and handbags. 
Pile ‘em up in 
lobby, as_ pic- 
tured, and there’s 
your advance 
flash for the film. 
Sign plugging 
date and a few 
stills completes 
display, except for customary card giving 
credit to cooperating merchant. 


i THROWAWAY IDEA 


Business cards printed locally, should be more 
of an attention-getter than the usual throwaway. 
A classy-looking gal can hand ’em around. Handled 
this way, similar cards have proved effective: 


NEXT WEEK 


TRAVELING SALESLADY 


(can be reached any time after 1 P. M.) 


(Name, address, phone of theatre) 


BANNERED BUS BALLY 


7 K From Convent; City tems 
22 “TRAVELING SALESLACLY, set 
RELL 


Illustration tells all — at least all you 
need know about this street bally. Many 
exhibitors we know have done it already 
—promoting bus at no cost. Add a couple 
of nifty lookers to wave at the windows, 
and it’ll make the bally more attractive, 
as well as attracting. 


| LETTERS TO BUYERS ae 


Do your newspapers run ‘‘ Arrival of Buyers’’ 
columns? Write letters to those listed, lke this: 


movie buys —— something right down your alley? It’s 
“Traveling Saleslady,’ with those two ace comediennes, 
Joan Blondell and Glenda Farrell. 

We'll put these girls against the fastest, high-pressure 
men you've ever come across—and win in a walk! Don't 
believe it? Come down to the Strand and see for yourseif. 

The fun is there and the price is right — is it a sale? 

Cordially yours, 
MANAGER 


ANOTHER ANGLE: 


See if editor will let you run an arrival notice 
in the Buyers column mentioned above. Time it 
with opening. For example: 


From KANSAS CITY, Joan Blondell, Trav- 
eling Saleslady, stopping at the ............ 
Theatre. 


From HAVANA, Cuba, Glenda Farrell, 
Traveling Saleslady, stopping at the 
BF aa et EE Theatre. 


i IDEA FOR TEASER SNIPING 


For snipe-and-sticker stunt vor advance lobby 
teaser use. ‘‘She’ll sell you the (insert name of 
famous city monument, library or City Hall)— 
“TRAVELING SALESLADY’’ — Strand. 


i TICKETS TO Ist CALLERS 


Here’s an old one you might care for. Announce 
that the first ten salesladies to show up at opening 
will be admitted free. They’re sure to bring some- 
one along... don’t you think? 


REMINDER ... 


If ‘Kansas- City Princess’ was a 
hot shot out your way, lift a catch- 
line from the ads for a lobby line 
telling the folks that the same team 
is back, then add stills of the duo 
for a frame. 
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